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®PyHKuun CMWU
B aMepUKaHCKON AeMOKpaTuu

ObecnevnBaTb 06paTHYIO CBSA3b BMacTu C HAPO4OM
» CpeacTBO KOHTPONS Ha BNACTbO
« YeTBepTasa Bnactb — Fourth Estate

UeTbipe OCHOBHbIE (PYHKLNM CPEACTB MacCOBOM

nHdpopmaumu:
HabnogeHne 3a Mmpom (coop 1 pacnpocTpaHeHne
MHd opMaLuunn)
«pepakTnpoBaHne» (0Tbop N KOMMEHTUPOBaHUE
MHd opMaLunn)
doopmunpoBaHme obLLECTBEHHOIO MHEHUS
pacrnpocTpaHeHne KynbTypbl




OcobeHHocT CMU B CLLUA

[lepBaga nonpaska kK KOHCTUTYLMKN: «KOHrpecc
He OOIMKeH NPUHUMATbL 3aKOHbI, ...
yuiemnsawouime cesodbogy cnosa nnu nedyaTtm».

« OTCyTCTBME rocygapCcTBEHHOIO
perynmpoBaHus

 Bce CMU - B YyacTHOM BrnageHuu, “for profit
businesses”

perynnpoBaHus



Komy npuHagnexat CMW

Number of corporations that control
ama o of US media

Newspapers, Mag ” TV and Radio Stations 'NBCUniversal — noxoa B 2009 r. $ 157 mupna
1933 2011 'The Walt Disney Co 36,1
'News Corporation 304
'Time Warner 25,8
'Viacom 13,6

'CBS 13

CceTn, N3A4aTesbCTBa,
KMHOCTYAUU, TA3€ThbI




Teopusi conuabHON OTBETCTBEHHOCTH IPECCHI

Bo3HuKIIa B CIIA B XIX Beke

*CB00O/1a Mpecchl JOJAKHA COUETATHCS C €€ OTBETCTBEHHOCTHIO MIEpe OOIIECTBOM, 33/1a4aMU BBIPAKCHUS
OOIIMX UHTEPECOB, MHTErpalluy 00IIECTBA, IIUBUJIN30BAHHOTO PAa3pEIICHUS] BOSHUKAIOIINX KOH(IUKTOB,
pa3bACHEHUS IpakJlaHaM OO0UIUX 1eJiel U cocOoOCTBOBAHUS (DOPMUPOBAHUIO OOIIMX LIEHHOCTEH,
IPENCTABICHUIO PA3JIMYHBIX TOUYEK 3PEHUS], OTPAKEHUSI MHEHUI U TIO3ULIUNA Pa3JIMYHbIX OOIIECTBEHHBIX
rpym.

*Te3uc o pa3ziesieHu KOMMEHTapusi, MyoauKauu (0T UMEHU aBTOpa, pelakinm) v GakTa, HOBOCTH Kak
TaKOBOH, B YEM OTPa’KaeTcsl HOHUMAHUE POJIU MPECCHI HE TOJBKO (M, INIABHOE, HE CTOJIBKO) KakK (hakTopa,
(OPMUPYIOIIETO MO3UIMIO TPaKAaH MO KU3HEHHO BaXKHBIM OOILIECTBEHHBIM ITPo0IeMaM, CKOJIBKO
CIIOCOOCTBYIOIIETO €€ CAMOCTOSTENLHOMY (DOPMUPOBAHUIO Ay IUTOPUEH ITyTEM MPEICTABICHUS €il
MaKCHUMAaJIbHO MOJHOUN U 10CTOBEPHOM MH(OpMAIIUU [0 COOTBETCTBYIOLIEH ITpoliIeme.

JKypHanucTckue MeTobl
*« PaccnenoBarenbckas xKypHaIucTUKa (1Kojia «pasrpedareneit rps3u», Muckrakers Ha pyoexe XIX-XX BB.)
— pacciieIoBaHus 3710ynoTpeOIeHni BiIacTe
*«TouHas ’KypHaJIMCTUKA» - ONIOPA HA MHEHUS CHIELIMAIINCTOB U 3KCIIEPTOB, CTPEMIIEHHUE PACCMOTPETH (DaKThI
BCECTOPOHHE, HETOPOIUIMBO UX OOBSICHUTD, MPEACTABUTH Pa3HOOOPA3HYIO AOMOTHUTENbHYI0, KOHTEKCTHYIO
MH(OPMALMIO 1J11 BEPHOTO MOHUMAaHMS U3J1araeMbix (pakToB. ICXOAUT U3 MOHUMAHMUS CIIOKHOCTU TKaHH
OOILLECTBEHHO! KU3HH, OMTACHOCTH MOCHEIIHBIX, UACOJOTH3UPOBAHHBIX BBIBOJIOB U PEIICHUI



Buagbl n cpaBHUTENBHAA
nonynapHocte CMWU

NMeyaTHasa npecca

1 382 exXegHeBHbIX ra3eT, Y1co
NMOCTOAHHO NaaaeT

900 BOCKPECHbIX, YACMO HE3HaYUTENbHO
pacTeT

Pagwvo -14 420 pagnocTtaHunn

TeneBunaeHue — 4 552 KaHarnos,
cKaukoobpasHbIN pocT Gnarogaps
HOBbIM TEXHOSOIUAM.

B cpegHeM ceMbsi MUMeeT A0CTyn K 120
KaHanam

MHTepHeT: HOBOCTHbIE CalTbl, CanThl
raset un XXypHanos, 6roru, opymbl,
couunarnbHble ceTu

Millenials — oo 35 ner,
GenX - 35-55,
Boomers - nocne 55

Shrinking audience

42.0%

40.0 ‘
ronded 2009 =2010

24.8%

2011 #2012
23.0%
15.5%

13.29

34% 1.7%
- 5.2% 3.5%
: '). lI 3.9% 93 g 3%
i B INem

Television Online Radio Mobile  Newspaper Magazine
Source: eMarketer (October, 2012)

News consumption by age group

Millennials GenXers Boomers

Use for news  Own/use

w : 'E. 85% | aaulssa‘ j %

Newspaper 3 — .

(print) a2 32/ L 53t
Smartphone E 6ot m ar z 29
Magazine - o

(print) 9 Lt} 13

Tablet [ +7 ol = q

Sowurce: New York Times Cross Platform Nows Consumption 2012 N=J,022



MICTOYHUKM MHQoOpMaLUuMn ong
CMU
TpaAUMLUNOHHbLIE

* OdmumnansHble — benbin oom, [ocaenapTaMeHT,
NpaBUTENbLCTBO LWTaTa, NoNMuua u T.4.

* VIHpopMauKnoHHbIe areHTCTBa (Reuters, Associated Press —
c 1844, Bloomberg, CNN)

e CeTb KOppPECNOHAEHTOB

HeTpaguUUOHHbIE

Hes3aBucnmble HOBOCTHbIE VIHTEpHET-areHTCTBa
ITrobon vyenosek ¢ goctynom B IHTEpHET

Pa3rpaHu4yeHue hard news — soft news, NTOHATHUE
infotainment
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UcTtopusa nevyatHbix CMU

[aseTbl XVIII B. n ponb b.®paHKnnHa

a3eTbl XIX B. B ABYXNapTUNHOMN
CUCTEeMe U POCT NONynsiPHOMU
npeccol

Joseph Pulitzer, 1847-1911
William R. Hearst, 1863-1951

UnniocTpupoBaHHbIe nagaHus
TpeHabl:

Buayanusauusa

MeHbLumnn doopmar

Ponb peknamsl B CMW obuiecTtBa
noTpednenHus

Ynagok nofd BIMAHMEM KOHKYPEHLUN CO
CTOPOHbI NIHTEpHETA

ManeHVe TUDAXEU. YUCNAa YuTaTeneu.



[ NnaBHbIe raseTbl ceroaHs

Locality  State Daily Circulation  Sunday edition Owner
1 The Wall Street Journal Nationwide 2,118,315 2,078,564 News Corporation
2 USA Today Nationwide 1,817,446 Gannett Company
3 The New York Times New York New York 1,586,757 2,003,247 The NYTCompany
4 Los Angeles Times Los Angeles California 605,243 948,889 Tribune

Company
5 San Jose Mercury News San Jose California 575,786 690,258 MediaNews Group
6 The Washington Post District of Columbia 507,615 719,301 The WP Company
7 Daily News New York New York 530,924 584,658 Daily News, L.P.
8 New York Post New York New York 555,327 434,392 News Corporation
9 Chicago Tribune Chicago lllinois 414,590 779,440 Tribune Company
0 Chicago Sun-Times  Chicago [llinois 422, 335 434,861 Sun-Times Media
g testivg)
Fin ~eeresinr sim sarer 21015 Nixon Py ﬁ":i‘;":;;:x;:

A!EUMQSS["G SEAH(:HSEA A GANNETT COMPANY

Expect the World® e

The Washington Post

Che New Nork Times s coal %“ TODAY

(Chicaao Tribune




] THE i

NEW YORKER

» [lpencTaBneHbl Bce cdepbl UHTEPECOB

* HOBOCTHbIE exXxeHeaenbHUKn: Newsweek,
Time, U.S. News & World Report

* [NAHEL — MY>XXCKME 1 )KEHCKUE XKYPHanbl
(TOT )Xe Habop, 4YTO Y HaC)

* General Interest: New Yorker, Vanity Fair
* VIHTennekTyanbHbIe XypHarnbl
« CneunanunsmpoBaHHbIe XXypHaribl
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°Federal Communications Commission BblOaeT
NULUEH3UN, pacnpegendeT 4YacToThl BeLllaHus,
OCYLLeCTBNSAET NpaBoOBOE perynmpoBaHne

*OTKas3bl Nony4vatoT MeHee 1% nogaBaeMbIX
3asBOK

*Paano — BOSTHOBOE U CMYTHUKOBOE BELLAHUE,
BCE TUNbl pagmnocTaHumn. CnyLiatoT B MaLLUHE.



Media Universe ...

UNIVERSE

Mobile phone users, 13+

Average number of TV sets per household -
Total U.S: 2.5 sets ‘

I 6505 115.9M

B 1 0.9 HD sets U.S. homes with at least
SO homes: 21 sets oneTy

TELEVISION
UNIVERSE’

HD homes: 2.7 sets
I ' 50 s 104.7M
il 15 HD sets U.S. homes that are cable Mobile phone web use’s
and/or satellite ready
How (and how much) we watch'’ 100.2M
1week U.S. homes with a
v : DVD player
31%
of Americans
 Velesionsets

70.6M
U.S. homes with a VCR

-~ = = = Adults over 65 (489 hours/week)
o - ~ ~ Average Americans (35 6 hoursiweek)
- Kids 2-11 (25 8 hours/week) GSM

TVsin the U.S. that are
HD compatible

g

55.6M
616 e Cablesndbecadiand  U.S. homes with digital
se8 cable
: 431M
L i U.S. homes with a DVR
- 32 39 39

34.7M
U.S. homes with satellite




As seenon TV

* Havyano teneBellaHna — 9KCNePUMEHTbI 1920-X IT.
* Havano perynapHoro BewaHusa — 30.04.39 NBC,
B 1941 r. 10 cTaHUunK, pacuBeT 1950-80-X IT.

 OCHOBHbIe BuaeokaHansbl
No NONyriApPHOCTK

You Tube

Fox

Comedy Central
ESPN cnopTt

MTV My3blka
ABC

CBS

AdultSwim

NBC

Discovery Channel

Mo KayecTBy

PBS

NBC

CBS

National Geographic
Discovery

CNN

TBS

History



XKaHpbI TenenporpamMm

Football (NBS Sunday night football)

Cepuansbl (NCIS, Modern Family, The Big Bang
Theory, Grey’s Anatomy, etc.)

Contests (American Idol)
Shows (Oprah, Late Night, Judge Judy, Jerry Springer,
etc.)

Reality Shows (Here Comes Funny Booboo, Jersey
Shore)

Anchors

OKCMopT popMaToB Mo BCeEMY MUPY



[Tpodbeccua XKypHanucTa

Newsroom of NYTimes, Wall Street Journal News Hub,
Sept. 1942 Aug. 2012
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IMpodbeccus KypHanucTa

KOOEKC
A XXaHpbl
CTA e Lead
. * Op-ed
 [NpoBepka hakToB * JKypHanwucrckoe
e OOBLEKTUBHOCTb U3NOXEHUS paccnenoBaHune

« BosgepkaHune OT OTKPbITbIX
CY>XOEHUU, OLLeHOK

« CnocobcTBOBaHUE
obLulecTBeHHOMY bnary

* HeBmeluaTenbCTBO B
YACTHYH XXU3Hb




[Tpodreccusa xypHanucTa

MUcTopuyeckue legacy media
menun moHononuto Ha pbiHke CMI

KypHanucTt — npodgoeccrnoHan Ha
3apnsiare, cneumanucr,
OTBETCTBEHHO OTHOCALLMINCA K
CBOeMY npodeccmnoHanbHOMY JOnry

YKypHanucTt nmen cneuunarnbHoe
obpasoBaHue, y npodeccuu ool
BbICOKUI NPECTUX

Kak OyayT BbINONHATLCA OYHKLUK
NPECChI, ECIN XXypHanuUcTcKas
npodoeccuns okasanacb noj yrposou
ncyesHoBeHna?

CeropHsiwHuUe digital media
[TonHaa gemokpaTtmsauns

«KypHanmcTom» — nocTaBLLMKOM
HOBOCTEW U aHaNUTUKOM — MOXET ObITb
nobon who is wired, B cBo6ogHOE OT
paboTkl BpeMs

K npodpeccrmoHanbHbIM XXypHanucTam
HeJoBepUeE — OHN KOPPYMMNUPOBAaHbI,
NONTN3NPOBAHDI, U T.A4,.

OnacHocTun BceobLero goctyna K
NHAOPMALIMOHHbLIM KaHanam: HUKTO
OPYr Apyra He CrbILnT,
aucrapMmoHusaumst obLEeCcTBEHHOIO
MHeHUs




Internet

* icTopns BO3HMKHOBEHUS N pacnpoCTpaHEHUS
no 1993 r., oo nosasneHna WorldwWideWeb

« [10CTYNMHOCTb, OTKPbITOCTb, paBHOMPaBME,

becnnaTtHOCTb — NOsSiHas AEMOKPATNYHOCTb

* OT « MIH(pOPMALIMOHHOTrO OOLLIEeECTBa K
«MNOCTryTEHOEProBCKOW 3MOXe»

* Social media — Facebook, Twitter, oopymbl 1 610U




TpaanuuoHHblie CMWU n UHTepHerT:
npourpaHHasa KOHKypeHuuna?

* Newsweek Case

* Washington Post

* TenenporpamMmmbl U UHTEPHET-TEXHOMOTNI
* byM coumanbHbIX ceTen




[IpOrHoO3bI

* [a3eTbl —B 2012 NOBOPOT TEHOAEHLUUN (V.
baddeT Kynmun HeECKONbKO MECTHbIX raser,
OoOLLKMI POCT akunin, BEpa B CKOPbIU Nepexoa
«from print to pixel», BBeaeHue nnaTtbl 3a
MHTEePHET-U3gaHus)

* TB — nepexop c kabenbHON cUCTEMBI
(packages) Ha npocmoTp B IHTepHeTe

* Kommepumanusaumna NHTepHeTa, ero
NCMofb30BaHME Yepes ModUIbHbIE
YCTPOUCTBA
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