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Country information

• More than 45 percent of the people in Mexico 
live in cities of over 50,000 inhabitants

•  Most Mexican villagers follow the older way 
of life



Theatre today

• Theatre is healthy, varied, and widespread 
throughout Mexico. It reflects the national 
culture and often its history. Its many forms 
include street theatre, international theatre, 
and theatre in the Aztec and Mayan languages



Market

• National Theatre Company of Mexico was 
established in 1977

• 2B theatre company



Corporate identity

• Objective: The preservation of Mexico's 
heritage in general, Mexican theater in 
particular and the promotion of new plays



Positioning strategy

• Specific Demographic

• Low-Price Strategy

• Distribution


