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IlepBas poccuiickas yailHasA MapKa,
3a 25 JIeT CTaBIIasA CHUJIbHBIM HAIlMOHAJIbHBIM
OpeHZ0M 1 CHMBOJIOM KauecTBa!l

IIponaxku u BocnpuHuMaemoe kauectso MAVICKHU
YBEPEHHO PaCTYT , B TOM YHCJIE 32 CYET aKTUBHOM
pEKJIAMHON MOAJAEP>KKH U YCIHEITHbIX 3aITyCKOB HOBHHOK.

2013 2014 2015 2016

TV:

Poct mpogax:

+2,4

MJIPA. PYyO.
3a MocJjie/IHUe
TpHU roga2

ITpemuasusanus
AVUHEUWKH:

1 - Maiickwuit Bxoqut B TOP 4 yaiinbix 6penmoB - no pesyiabraram Nielsen maii 2016.
2- no nauubiM Nielsen Total National Sales Value, cpaBaenne mponax 3a 12 mec. (Uroup'13-Maii'14) vs. (Uous'15-Maii’16)
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Maiickuil dapum arobumensm
KAACCUKU YAWKY OMAUYHO20
8blCOK020pHO20 Uas. E2o evldensiem
U3bICKAHHOE couemaHue
mepnkocmu u y8ermo1Ho20
apomama, kpenkuil, HO
deauxamHbiil 6bapxamHbwlil 8KycC.
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IIpeanoch/IKU 3airyCKa

BricokoropHsii yanl = KagyecTBEeHHbBIN

ITO IMIPOYHO 3aKPENUIOCh B CO3HAHUU IIOTPEOUTEIEH.

BhICOKOTOpHBIN Yall BOCTpeOOBAaH PHIHKOM

«Bpicokoropnbie» 1 yau Bxogat B TOP 15 SKU Ha pbiHKe,
3aHUMasA 16% phIHKA YepHOTO0 HeapOMaTU3UPOBAHHOTO Yasd
(6osiee 8,5 mupa. pyo. B rox).2

«Marvckum» npeajiaraeT BBICOKOTOPHBIN Yau

C JIYUIIIMM COOTHOIIIEHHEM IleHa/KadecTBo.

Celiuac «BBICOKOTOPHBIM» 4yall HA PIHKE - 3TO JIN0O0
JIEIeBbIN Yall «9KOHOM» CETMeHTa, JIUOO JIOPOTrol MPOIYKT.

1 - yvaii [Ipunuecca Hypu «BricokoropHslii», Axbap Mountain Fresh

2 - no nanubM Nielsen Total National Sales Value 2016rr.
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IIpenmyIinecrsa

Marnickuii <« BBICOKOTOPHBIM» ’ (_I_K"/l':

28

4 93% morpebuTesieii 3HAIOT GPEH/T

MAVICKNU — cambIli y3HaBaeMblll yaliHblil OpeHs; B Poccun! Bb‘Q/OKOIiOI,’ HbIH
(_ efrroed o tau o
¥ Bricokoe kauecTBo:
70% XOTSAT KyIUTH ITOCJIE IPOObI
ITo pesysipTaTam TecToB BKyc Marickuil « BBICOKOTOPHBIN »
OTBEUaeT CaMbIM BBICOKUM OKHUAHUAM ITOTpebuTesei.2
75% TOTOBBI PEKOMEH/IOBATH ITPOJIYKT A
s |
ZIPY3bsIM U OJIN3KUM II0CJIE TPOOHI2 Fimg
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Jy» IIpusiekaTesbHasl yIIaKOBKa .
Nt ¥ 5 =5 ¥
B 3 u GoJiee pa3 mpeBbIITIAET ITOKA3ATEU APYTUX UAEB, W “’:“
OTHOCSAIIHX ce0s K «BBICOKOTOPHBIM », II0 HAMEPEHHIO MMOKYIIKU e (Y - ﬁt!
IIocJie JIeTaJIbHOTO 3HAKOMCTBA C YIIaKOBKOM.> O 'T"
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1 - Io pesynbraram brand tracking 2016

2 - Buemnee xonuuectBeHHOe TecTupoBanue: areHTcTBo O+K .300 pecnionnentos. [later: 18-26 anpens 2016. Metox — Xoswt TecT.




Jlyudniee cooTHO1LIIEeHUEe

IleHAa/KavyeCcTBO: - MAUCKHI
N

1} IIpeBOCX0OICTBO HA/L, KOHKYPEHTAMU QUECTZ>
II0 pe3yJIbTaTaM CJIEIIOr0 TECTUPOBAHKA : = / (4 2/)1///;/17 ) tar >

Marickui KoHKypeHT KoHKk eHT:
ATpnoyThbI «BbICOKOropHbIN Ne1 NX‘Z)
» (nnaep npoaax) -
fepsoe 7,3 @ 6,5 6,9
Brne4yaTneHue
LigeT 8,3 @ 8,0 7,9
Apomart 7,5 @ 6,7 6,8 ¢ -
¥ iy Q
£ . -~ .
Bkyc 7,0 @ 6,3 6,5 A — 0 e
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<y Jlyumas niena B mpeMuyme Y (&2
Kax MUHUMYM, Ha 15% HUXKe APYTUX « BHICOKOTOPHBIX» Yaes, B | ' .
IIPEZICTAaBJIEHHbIX B IIPEMHUAILHOM LIEHOBOM CEIrMeHTe2, e

1 - Buemnee konmuectBeHHOE TectupoBanue: areHTcTBo O+K .300 pecnionenTos. later: 18-26 ampens 2016. Merox — Xoiut TecT.

2- no nannbeiM Nielsen Maii 20161




IleHOBOE MMO3UIIMOHHUPOBAHHUE:

LIEHA . LEHAvs. |
Ha noske . KOHKYPEHT |
e Bblg;)KOI‘OPHbu‘/’I
(0] (_, 71”«1} 5 tare >
<3%
Low Premium <200/0
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Ilena, Kak MUHHUMYM, Ha 15% HHKe
KOHKYPEHTOB B IIpEMUYMeE

Bblg/OKOI"OPHblH

MO O tau o

_15% Ilena Ha i /

B cpaBHeHHUU C < «BBICOKOTOPHBI » . »
Akbar Mountain Fresh 3HAUUTEJILHO ' g -
100 maK = y
IIpHUBJIEKATE/IbHEE 7
KOHKYPEHTOB B '
O IIpEMHAJIBHOM
— 3 O O II€EHOBOM CETMEHTE.
B cpaBHeHuu ¢ < [ |
Ahmad Ceylon > |
)

High Mountain 200r.

1 - cpaBHEHHE po3HUYHBIX I1eH 110 AaHHbIM Nielsen Total National Urban



IToTeHIIMaAIBbHBbIE KAaHAM1AThI
Ha POTAIUIO Cpear 100 IMaK B IpeMUuyMme: C

AN

ITpupocr e ~ : , e

IoKasaTesen (BAR s |l Bblg/OKOI‘OPHblljl
2016 VS 2015T. ' «  ——
YTD

ITpomaku, Kr. -37%; -69% -49% _39%5

ITpogaxu ________________ ________________ 3 /

Ha 1 MarasuH, -30%; -21%; -34% ' -42%5 | / . o ibuntl

aYKU i i ? | - W

Ilena 3a S E

1 AYKYy: g § ; § " . W [~

McTouHuk: pnaHHble Nielsen Total National Urban, YTD AxB.-Mait’16 B cpaBHeHuu ¢ AHB.-Mair’15.
Mokazatenu Sales Volume kg, Off take items, Price per Item rur




JleTasiu 3amycka:

ITpoayxkr
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Matickuii « BbBICOKOTOpHBIN» 100 IaK X 2T.
Matickuii « BBICOKOTOPHBIN» 25 IaK X 2T.
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34-35 Henens (22-24 ABrycra)

33 HenmesisA (22 ABrycra)
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Jlorucrunueckasa nHoOpMaui: s
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y MAUCKUN
®opmMaT acoBku 25 naketoB 100 nakeTtoB «\—)&-/}
Kop apTtukyna 109000 109001
Yan Maiickuit Yait Maiickui Bblg})KOFOPHblFi
HanmeHoBaHMe apTukyna 'BbicokoropHbii' (nakeT) 'BbicokoropHbiv' (naker) 1,2 (( /mmi ) tard
1,35kr/50r kr/200r
Bec ynakoBku, 50 200
LLTpnx KOA ynakoBKK 4607051152700 4607051152717
LLTpux koa rodposimka 14607051152707 24607051152711
BHeLwH. pa3mMepbl YNakoBKU, MM 143x43x63 142x62x170
Kon-Bo nauyek B r/kopobe, LUT. 27 6 A ¥ -
E \; — "“*& '
Bec HeTTo/ 6pYTTO SimKa 1,35/ 2,1 1,2/1,9 = ""\“‘%3'/ :
Kon-Bo SILLMKOB B Naserte 132 144 g 2
:_' 3 e ;( |
Kon-Bo psifoB B nannete 11 9 q v
4
CpoK rogHoCTH 2 roga 2 roga : A " 3




Cnacubo!



