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BUOEO B UH ETE. LW®PbI U Thl.

Buaoeo B IHTEpHETE ABNAETCA OOAHUM U3 CaMbIX MEPCNEKTUBHBLIX KOMMEPYECKUX
HanpaBleHun.

BoT nuwb HekoTopble Ungpbl.

1. PocT oHnanHoBoro Buaeo B 2008 roay coctaBuUT 74%. Temnbl OyayT COXpaHATLCA
brnivkanwme 5 ner.

2. OkTa0pb 2008 roga - oHNamH BUOEO PErynsipHoO CMOTPAT 81% nonb3oBaTenemn
HTepHeTa.

3. OHnnanHoBOE BMOEO YyXe cerogHs CMOTPAT NoAn BCeX BO3pacToB. Kak 3To HU
yOMBUTENBLHO, HO NONb3oBaTenn B Bo3pacTte 35-44 neT, u bornee crapline, B Bo3pacTe
45-54 neT, cMOTPAT BUAeo B CeTun TakK e 4acTo, Kak 1 18-24 neTtHue (Burst Media).

4. My>k4nHbl B Bo3pacTte 18-34 neT (camas xenaHHasa ansg peknamogarenemn ayoutopus) —
Hanbonee akTUBHbIE 3pUTENN BUOEOKOHTEHTaA B CeTw.

5. AKTUBHbI€E NMonb3oBaTenun, No AaHHbIM Comscore, CMOTPAT B CPeAHEM OHalHOBOE BUAEO
841 MUHYTY B MecsL,

6. AyomnTtopusa saputenemn oHIanHoOBOro BMAe0, MOMMUMO BCEX OAPYrnX NPeUMYLLECTB, eLle u
coctosaTenbHa (Nielsen//NetRatings). Hanpumep, no gaHHbIM Comscore 61,6% ayauTopun
YouTube B CLLIA 3apabaTtbiBanu 6onbLie 60.000 gonnapos B rof.

7. Mo paHHbIM IMMI, 0KONo 50% OnNpoLLEeHHbIX paccMaTpuUBatoT OHMNalH BUAEO Kak 3aMeHy
TenesnaeHuo. Annunyns!

8. [pakTnyecku Bce aKCNepThbl PbiHKA eANHOAYLLHO YTBEPXOAl0T, YTO N3 BCEX BUOOB
peknambl B IHTEpHET Hanbonee BocTpeboBaHHbIMU cpeau peknamogarenen B 2009
rogy 6yayT cneunpoeKkTbl U BUAEOpEKIama.




NMPEUMYLLEC BUOEO B MHTEPHETE.

1.NMo3ntTnBHOE BoCrnpusatTue OHNanHOBOro BUAEO AaeT coBepLEeHHO NHYH OCHOBY A4 NMOHAMaHUA
npeaMmeTa, HeAOCTYIMNHYIO B NIMHEWHOM KOHTEKCTE TEKCTOBOIO OMUCAHUS, U rapaHTupyet MMHMMalsibHoe
HanpsAaxeHme Cco CTOPOHbI NOTEHLNAJIbHOIO KIMMeHTa AJ14 BOCNPUATNA BaLLemn VIHCbOpMaLI,I/II/I. To eCTb,
Ka4yeCTBO KOHTaKTa B OHNanH BUAEO — OAHO UX CaMbIX BbICOKNX cpean Bcex Meguna.

2. OHnavH Bnaeo crnocobHo obecneunTts MmowHeunwmnm feedback: MUNNMOHLI NTt0gEN MOTYT 3arpy»kaTb CBOU
BUAEO, AENNTLCS CCbIfIKaMu 1 BRevaTrneHnamMm ot NpocMoTpa U Tak ganee. Bce Te, KTO CMOTpUT
OHJTAaNHOBOE BNAEO — HEe NMPOCTO 3PUTENU, U ITO — KINKOYEBOE OTSINYNE OHTANHOBOIO BUAEO OT
TeneBuaeHna (YnTan Takke: paauno, npeccol, aytaopa).

3. Bbicokas cuna Bo3gencTBus. 44% notpebuternen, NOCMOTPEBLLUNX OHMAaWHOBOE BMAEO, B pe3yrbraTe
coBepLuanu Kakme-to gencrteus. [locne npocmoTpa Bnaeo npeseHTauuin 0 ToBape Unm ycnyre
OHJTAaWHOBbIE NPOAAaXKN B cpeaHeM yBennymsatoTcd Ha 35% (Forbes).

4. 3pUTENU OHMAUHOBOIO BUAEO AOCTAaTOMHO aKTMBHO €ro pacrnpoCTPaHAT, YTO SBNSAETCS MOLLHOWN
OBWXKYLLEWN CUNOW Ha PbIHKE OHNanHOBOIo BUAEO. 57% 3puTenen oHManHoBOro BUAEO AENATCA CCblfiKamMun
Ha HandeHHbIe Ponukn. Takmm obpa3omM, Ball MPOAYKT MOXET pacnpoCTPaHATLCA 60e3 noanepXKu
Meagua.

5. CaMmbin BbICOKUM YpOBeHb aoBepus. Camoe MouHoe U 9P eKTUBHOE CTUPAHME OUCTaHLUN K
HeoBepUs K NPOAYKTY CO CTOPOHbI NOTEeHUMasribHOro KnmeHTta. CTOUT OTMETUTD, YTO MO YPOBHIO A40BEPUS
NHTEepHET CyLLECTBEHHO onepeaun npeccy, TenesnaeHne 1 paguo.

6. OHNanHoBoe BMOe0 3OPEeKTUBHO MOBLILIAET TaKNe BaXXHeNLne O peknamogaresns nokasarenu, Kak
cyXxpeHus o bpeHae (Brand Consideration) u penyTauunm 6peHaa (Brand Image). bonee nonoBuHbI
pecnoHOeHTOB (54,7%), KOTOpble NOCMOTPENU OHTaNHOBOE BUAEO, PpeKiaMmumpytoLLiee TOT Ui MHOW ToBap,
3adBuUnK, YTO BUOEO 3aCTaBUITI0 X 3a4yMaTbCA O NPUOBPETEHNN NMEHHO 3TON MOAENN.

7. MpoponmxutenbHOCTb KOHTaKTa. OHNanH BUAEeOo 3acTaBnseT NoceTuTenen octaBaTbCHa Ha canTe B
cpeaHeM Ha 4-5 MUHYT Jorblule, YeM A0 ero nosiBneHus. Buaeo sactaBnseT nonb3osarenen
«MPUKNEnBaTbCSA» K 9KpaHy. | WWW.Drancvideo.u -

V. I . ATV,
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B UHTEPHETE.

Huxe npuBeaeHbl BCE€ BO3MOXHbIE CYLLECTBYHOLLIME U KJ'IaCCI/ICbI/ILI,VIpOBaHHbIe HaMu CbOpMaTbI BNAOeEoO B
MHTepHeTe. MbI cnocobHbI Ansi Bac Ka4eCTBEHHO BOMMOTUTb Kaxa bl U3 HUX.

1. PeknamHblie ponuku ana UHTepHeTta. Ponukn, co3gaHHble cneunansbHo ans Cetn, moryT
OEMOHCTPUPOBATLCA A0 NoKa3a KOHTEHTa (pre-roll), BO BpeMs Noka3a KoHTeHTa (mid-roll) n nocne
(post-roll).

2. BupycHble Buaeo ponuku. IHTepec K BUpyCHOMY BUAEO CTPEMUTENBHO pacTeT - 70% npeacTaBuTenen
peKnaMHbIX areHTCTB U MapKeTONOroB KoMnaHum B 2009 roay nNiaHUpyoT YBENUYUTL BIO4KETbI HA 3TOT
BMA, peknambl (Mo gaHHbIM Feed Company). YMCNo BUPYCHLIX KamnaHuin 6yaeT HeYKNOHHO pacTy,
MNOCKOMbKY OHW HEOOPOro CTOAT MO CPaBHEHUIO CO MHOMMMU TpaanLMOHHBIMN Meauna. A pakTop LEHbI
OCOOEHHO 3Ha4YMM A1 MapPKETOSTOroB B YCITOBUSIX KpU3uca.

[Mpumepbi:

http://www.sostav.ru/news/2008/09/26/rol2/

http://video.mail.ru/mail/stalkertoxa/ vblogs/41.html

http://www.youtube.com/watch?v=6FT7JEpkQf4

http://www.viralvideochart.com/dailymotion/dove_evolution_ad?id=xhly5

3. BupycHsble Bugeo cepuansl. K BupycHomy addekTy A06aBnsoTCA CKBO3HOW CIOXKET U CKBO3HbIE
nepcoHaxwu. JlormyHoe NpoaormKeHne, eCNm NYHKT 2 (CM. BbILLIE) OKa3ancs KpalHe ycneLleH.
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®OPMAT B UHTEPHETE

4. Buaeo MHCTpPYKUUMN.

[Tlo3HaBaTenbHbIE U KpeaTtuBHblE BUOEO MHCTPYKLUNMN O TOM, KaK4YTO-TO AeJiaTb NpaBuUJibHO Ui NMpaBuiibHO
NnoJib30BaTbCA BalLM MNMPOAYKTOM UIN yCﬂyFOIZ. Harlpl/lmep, KaK 3aBA3bIiBaTb rasiCTyk, Urpatb B FOJ'Ib(b nnn
e3auTb Ha Ballem aBTomobune. Takme Buaeo UHCTPYKUUN MOTYT 3aMEHNTb NHCTPYKUNK MO NPUMEHEHUIO
UJTN pyKoBOACTBa AJ14 BJiaderibLueB — CJTI0XKHbIE, TOJICTblE U, CaMOoe 1aBHOE, Hy[Hbl€ KHUTN, KOTOPbIE
HUKTO HE YNTaET - JoKa3aHO MHOIMOYUCNEHHBLIMN UCCNneaoBaHnAMN. 22 VaearnbHbiM npnMmepom MoryT
CNYyXUTb 3HaMEeHUTblE BUOEO UHCTPYKLUUN “Apple” Ha 6enom CbOHe, O TOM, KaK npaBwuJibHO MNMOJ1Ib30BAaTbCA
IPhone u IPod. KcTatu, ux sugenm NPakKTU4YEeCKN BCE, AaXe T€, KTO HE ABJIAETCA BliageribueM AaHHbIX
rag’>xeTos.

[Mpumepbi:

http://www.icases.ru/video.html
http://xage.ru/comments.php?id=2208
http://www.lexincorp.ru/post43387805
http://www.youtube.com/watch?v=J3bAMGSTud8

5. Training video. Oby4atoLLiee BUEO N5l COTPYAHUKOB U KNMEHTOB. Takue hunbMbl Aenann o4eHb MHorme
KOMMaHMM1, HO MPEUMYLLECTBEHHO BCeraa neyatany Ha DVD unu CD, 3abbIB 0 TOM, KaKoW Xapru3MoW
pacnpocTpaHeHust obnagaet CeTb.
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B UHTEPHETE.

6. ObpalieHue pykoBoAcTBa. PasmvecTute Ha caiTe BUAEOPONUK OT Npe3naeHTa, reHepanbHOro AMpekTopa,
ToM-MeHemKxepa Unv nbon Apyron 3Ha4MMON NEPCOHbI. ATOT PONNK PaCCKaXKeT NoTPebuTensam 1
KNMMEeHTaM, YTO OHM CMOTYT HalTW Ha caliTe U NoYeMy Ha HeEM CrieayeT 3agepaTbes. Takown
Npe3eHTaLUMOHHbIN PONUK A0MMKEH OblTh pa3MeLLLeH Ha rMaBHOWM CTpaHuLLEe canTa u JormkeH ObiTh
KOPOTKUM, «MO Aeny» 1 AoCTaTo4HO Nierkum no ctunto. Ero 3aagava — caenarb Tak, YToObl MOCETUTEND
NovyBCTBOBan cebss KOMPOPTHO U YCTaHOBUI C GPEHIOM NNYHBIE OTHOLLIEHUS.

[Mpumep. ObpalieHne Onera TuHbKOBA:
http://www.tcsbank.ru/about/

7. MHTepBbI-O C COTPyAHUKaMMWU. Pa3smecTtute Ha camnte BUOEO COTpyaAHNKOB KOMMaHUN, KIKOYEBbIX
MEeHeKEePOB U IN1aB OTAES10B. Jrogam NHTEPECHO CMOTPETb Ha ApPYrnx nogen. N1 aTot ecteCcTBEHHLIN
NHTEpPEC Haao NCMOJ1b30BaTb, a 3a04HO - AaTb BO3IMOXHOCTb COTPYAHUKaM KOMMNaHUN NnpeacrtaBuUTb cebs
N pacCka3aTb HEMHOIO O TOM, HEM 3aHUMAETCA X AenapTaMeHT, YTO 3Ha4YUTEJIbHO NMOBbLICUTb HyBCTBO UX
3HaA4YNMOCTHU (BHyTpeHHMVI PR). 31K POJMTUKN HY>KHO pa3MeLllaTb Ha CTpaHNUax COOTBETCTBYHOLLINX
AenaprtameHToB N B pa3aerie «O komnaHum». Nx uenb — npeaocTtaBnTb NOCETUTENAM canTa
Heo6xop,mmy|o Mchopmau,mo N MHULUMNPOBATb I'IpFlMOVI KOHTaKT C Ballen KOMMaHneW.
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®OPMATHI B B UHTEPHETE.

8. CneunanbHble BUAEO. Tak HasblBaeMble «crieymarnbHble» BUAEO, NPUYPOYEHHbIE K KAKOMY-TO COBbITUIO —
«specials», NOCBALWEHHbIE, HANPMUMEP, 3anyCcKy HOBOro ToBapa unu ycnyri. OHm MoryT BbITb pasMeLLeHb!
Ha rfiaBHOM CTpaHuULE UNn B COOTBETCTBYIOLWEM pasferie canTa, KoTopbiv NpeacTaBnaeT HOBUHKY B
Bonpocax u oteeTax. 1o cyTn, Takon ponuk — 3To OHNanHoBagd, HanpaeBneHHas Ha onpeaerieHHYH Y3KyHo
rpynny notpebutenen, peknama. Takxke nonesHo cosgaBaTtb cneumanbHble POSIMKN NCKNIYNTENBHO AN
NHTepHeTa — Toraa y noceTuTerien canta CrioXXmnTcd oLy eHNe, YTO OHM NnosydatoT 0osbLue, Yem
0ObIYHbIEe NOTPeOUTENN. 3aMeTUM, YTO 3TU POSIUKN CreayeT perynsapHo MEHATb U OOHOBNATbL, N OHU
OOIMKHbI HAX0OUTLCA PAAOM CO CCbINIKOW, MOCPEeaCTBOM KOTOPOW NOCETUTENN cCanTa MOryT 3akasaTb
TOBap UM OTNPaBUTb 3asiBKY Ha HETO.

9. CbeMKn ceMMHapoB, KoHdepeHUNN, TPeHUHIOB, KOprNopaTUBHbIX MEPONPUATUN. ECnu cOTpyaHUKN
BaLlen KOMMaHMN BbICTYNAKT Ha KaKUX-TO KOHPEPEHLMAX U CEMUHapax — Takke CHUMaNTe UX Ha BUAEO,
N BblKlagblBanTe OCHOBHbIE TE3UCHI NX BbICTYMNEHNS B BUAE Npe3eHTaunmn Ha canTe. [NogobHble ponunku
XOpoLlo paboTatoT Ha BpeHAVHIoOBLIE U MAapPKETUHIOBbIE Lienn KoMmnaHuu. [lante pesynsrtatam BalLero
CcOoObITUSA pPacnpPOCTPaHUTLCA MO BCEMY MUPY.

10. Buoeo «BHyTpeHHen» XXU3HU Bawlen KomnaHmun. Ecnn y Bac Kpacmsbii COBPEMEHHbIN 0OUC — MOKaXUTe
ero ayguMTopun Bawlero canTta, n He 3abyabTe CHATb paboTaroLlmnx B HEM NOAEN — 3TO OTIINYHbIN LLIAHC
nokasaTb, YTO B BalleM ohuce paboTatoT noau, a He Krnepku. Anoxa sannn 6e3so3BpaTtHo yLina. BooOuue,
cTapanTeCb CHUMaTb Ha BUAEO BCe TO, YEM Bbl ropaAnTeCh. [1eMOHCTPUPYA rop4oCTb 3a CBOK KOMMaHWUIo,
Bbl 3apakaeTe 3HTY31Ma3MOM U NoTpedunTens, KNUeHTa, napTHepa.
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®OPMATbI B B UHTEPHETE.

11.The Say. Bugeoponukn goBorbHbIX NOKynatenen n gpyrue xeanebHble oT3biBbl. Tak Ha3blBaEMbIE POSIUKA
«They say» - C NPSAMOW PeYbI0 KITMEHTOB UMM NOKynaTtenen o Ballen KoMmnaHnu, Hepeako UMEKT ropasgio
bonbLIy CuIly BO3OEUCTBUA, YEM POSIMKM OT fnnlia caMmon KoMmnaHu. CHUMUTE BalLMX CHACTIIMBbIX
KITMEHTOB N MOKaXXNTe X Ha canTe. ITo yoeauT noTpebutenen B ToM, 4YTO BbIOOP BaLLMX TOBAPOB U YCIyr
— YMHOE peLleHue.

12. UHTepaKTUBHbIEe BUAEO 3KCKYpPCUMN.

AHanor mynstumeaumnHon npeseHtaunn. MHtepakTuBHbIN MTMA-KOHCYNBTAHT (3apaHee 3anucaHHbIN Ha BUOEO)
B CnevumanbHOM AMHaMUYHOM MHTepdhence pacckasbiBaeT O Ballen KoMmnaHuu, npegnaraeT noceTuTb Te
NN UHble pasgenbl npeseHTauumn/canTta, NOCMOTPETL BUAEOPONKA, U3YHYUTbL TEKCTOBYIO MHpOpMaLMIO K
T.M. [Nonb3oBaTenb MMeeT BO3MOXHOCTbL CAMOCTOATENBHO BbiOpaTh Te UK UHble pa3gesibl NpeseHTaumnm
C MOMOLLLIO MHTEpPenca, NOCMOTPETL NobbIe NpeacTaBnNeHHbIE MaTtepuarbl yripaseHus, Mnbo
BOCMOMb30BaTLCA yCryramu ruga.

13. Buaeo HoBoCTM. [1pon3BOACTBO BMOEO HOBOCTEN N pasMeLLeHMe NX Ha KopnopaTMBHOM canTe B pasaene
«HOBOCTMU» UNU B CrieymanbHOM pa3gerie «KopnopaTUBHbLIW TeriekaHarn».

OTO MOryT ObITb HOBOCTU B UCMNOSTHEHNN ANKTOPa/paboTHMKA KOMMaHUK, PENOPTaXKM C BbICTABOK U APYIrnX
MepPOnNPUATUIN, aHOHCbI, BUOEOOTYETHI U UHTEPBLIO. Y NOCETUTENEN CaTa €CTb BO3MOXHOCTb HE TONbKO
NpoYnTaTh TEKCT HOBOCTU U NOCMOTPETL CTaTUYHbIE poTorpadomn, HO U B NPUBLIYHOM NS HUX bopmaTe
(BMOeo gpann) yBuoeTb UX.

MbI roToBbI NPEANOXUTL BaM yaaneHHoe Npon3BOACTBO BUAEO HOBOCTEN. Bbl NpuckinaeTe TEKCT U, npu
Hanu4nu, Buaeomartepmarnsl, Mbl MPOBOLNM KaCTUHT, CbeMKY OMKTOpa B CTYAUN, MOHTUPYEM CIOXET U
BblaeM rotoBbIN K pa3MeLleHnIo Ha canTe Buaeo dann.
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®OPMATHI B B UHTEPHETE.

14. OHnanH meHegxep. CoTpyaHMK KOMMNaHUKN, KOTOPbIN MOXET BbIMOSMHATL OYHKLNM KOHCYIbTaHTa, ouc-
MeHeIKepa, cekpeTaps U T.M., 06LLasCb C NOCETUTENSIMU CaluTa B PEXMME OHSTaH C MOMOLLbIO BUAEO
KOH(pepeHumn/4aTa. B koprnopaTtnBHbLIM CalT KOMMaHUN UHTETPUPYETCA pasnen «oOHNanH MeHeokep»
(unNun B cneumanbHbIW pasgen «KoprnopaTUBHbLIW TernekaHan»).

JTrobon noceTuTenb canTa C NOMOLLLIO cneymanbHOro nHTepdenca (KoHdepeHunmn/yaTa) MoXeT 3agaTtb
BOMPOC OHJ1aNH MeHeXepy U He TONbKO NpovnTaTh, HO yCrblilwaTh U YBUAETL OTBET. B crniyyae ecnmny
NoCeTUTENA YCTAaHOBMNEHLI BUAEOKaMepa N MUKPOMOH, OH MOXET 00LLaTbCA C COTPYAHUKOM KOMMNaHUN B
OYMNEeKCHOM pexunme.

CepBuC «OHManH MeHeaXep/KOHCYSbTaHT» MOXXHO MCMNOSIb30BaTh B KAYECTBE OCHOBaHWNSA 4Ns NPOBEAEHNS
NpoMo-akunu (HoBas ycnyra/cepBuc Ha canTe), Npmeriekas HOBbIX NoNb3oBaTenen Ha KopnopaTUBHbIN
caur.

15. OHnauH Buaeo KoHdepeHuuun/yart. Buaeo KoHdepeHums npegHasHadeHa anst oHnanH Buaeo obuieHns
nonb3oBaTtesien Ha Bawlem cauTe. [lonb3oBaTtenn ¢ NOMOLLbIO BED-Kamep MoryT obLiaTbes B 00Len
KoH(pepeHUMn (OBa 1 bornee YenoBek), B peXXume TeT-a-TET, OpraHn3oBaTb OANHOYHOE BewaHne. Ecnny
nonb3oBaTtesnis HET BEO-KamMmepbl, TO OH MOXET BOCMNONb30BaTbLCA TEKCTOBLIM YaTOM.

16. OHNauH KopnopaTuBHbie BUAeo KoHdepeHumnun. OpraHmsaymsa oHnamH BMAe0 KoHpepeHUMN Ha
KOpnopaTUBHOM canTe Mexay COTPyAHMKaMM KOMMNaHUM N3 pasHbIX PErMOHOB, pabovnx MecT u T.1.

B cneumanbHOM pa3sgere canta opraHn3yeTca 3akpbiTasa 4ns 0Obl4HbIX MOCETUTENEN 30Ha, B KOTOPOW
COTPYOHWKN KOMMaHUU, UMed YCTaHOBMNEHHbIE Ha KOMMbIOTEP KaMepy N MUKPOMOH, 00LLaoTCA B peXxume
KOHbepeHunn (2 n bonee Yyenoseka) mexagy cobomn.
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B UHTEPHETE.

17. OHnanH BuAeo tpaHcnsauuun. OpraHnsauma oHNanH TpaHenaumm (npamoun admp) YHUKanbHbIX
MepOonpuUaTUA Ha KopnopaTtueHOM canTe. Ecnn Balla KoMnaHuga NpoBOAUT MAacCOBble MEPONPUATUS
(KOHgbepeHLNn, ceMUHapbI, KopnopaTMBHbIE NPa3gHUKK, KOHLEPTHI, BbICTYMNSIEHUSA, LLUOY U T.MN.) Mbl
opraHu3yemM TpaHcnaumio cobbiTus. Hawwm cneunannctel yCTaHOBAT HA MecTe CcobbITUS web-Kamepbl,
PEXNCCEPCKUIM NMYIbT 1 B NPsIMOM 3dompe noceTutenu Bawero canta cMoryT yBuaeTb ftoboe
MeponpusTne. BoaMmoxHo opraHnsaumsa TpaHCNsLUMKM He TONbKO Ha BalleM canTe, HO U Ha Ntobom apyrom
NHTepHeT pecypce.

MNonb3oBaTenu B pexnme oHMavH (B npsiMomM adupe) cMoryT HabnoaaTh 3a NPOMCXoAALLMMKN CODBLITUSIMU Ha
calnTe M CrblllaTb Ka4eCTBEHHbIN 3BYK.

18. Cuctema BugeoHabnoaeHus. OpraHnsauusi cMCTeMbl HabNOAEHUS/CrexXeHns 3a 00beKkTamMmu B pexxmume
OHNarH. B cneunanbHOM 3aKkpbITOM ANt CTOPOHHUX MOCETUTENEN pasaerne calTa oTobpaxaeTcs B
peXnme OHNalH (KpyrnocyTo4YHO) BUOEO C YCTaHOBMNEHHbIX B OnpeaeneHHbIXx Mectax web-kamep.
NHdopMaLus 3anmcbiBaeTcs U COXPaHSAETCHA Ha cepBepe.

[laHHbIN cepBnUC MOXHO NCMOJIb30BATb B Ka4eCTBE OpraHn3aunm KOHTPOJIA 3a pa60T0171 COTPYyOAHUKOB
KOMMaHnn, ripuema OHNanH OTYETOB C pa6oqer0 MecCTa U T.1.
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B UHTEPHETE.

19. KopnopatuBHbin UHTepHeT TB-kaHan.

Bce BblLLenepe4vncrieHHble cepBUChbl MOXHO obbeanHNTL B paMKax KOpFIOpaTI/IBHOFO MHTepHeT TB-kaHana,
crneunarnbHOro pasaesia UHTerppupoBaHHOIo B KOpﬂOpaTMBHbIﬁ caur.

B aToM pasgene Bo3aMoOXKHa opraHM3aums KpyriiocyToOMHOro 6ecnpepbIiBHOMO BeLLaHUs pa3HoobpasHbIX BUAEO
MaTtepuanos, TpaHcnaumn u T.n. Nocetntenu canTta, 3axoas B 3TOT pa3gern, BUOAT OKHO BUaeo-nneepa
(«TeneBn3op») B KOTOPOM HEMNPEPLIBHO MPOUrpbiBaTbCA MaTepuarsbl KOMNaHum (BMA4eo HOBOCTH,
npeseHTaunn, BUOEO 3KCKYPCUK, pekramHblie PonuKkn, TpaHcnaumm n 1.4). Ha aton xe ctpaHuue
pacnosnaraetcsa uHtepdgenc TB-nporpammel (nnen-nmucT). Nnen-nnuct ¢ NOMOLLLIO KOHTEHT-MeHeoKep
CUCTEMbI COCTaBNSAET/pedakTupyeT COTpyaHNK KOMMaHuu. B cny4vae, ecnu y nocetutena canrta He 6bi1o
BO3MOXXHOCTM MOCMOTPETL TOT UM MHOW POSNK B npeanaraemMoe BamMu BpeMS, OH B yAOOHOe NS Hero
BpeMsa CMOXET yBUOETb 3aMHTepeCcoBaBLLNU ero Buaeo dans.

[Mpn HeobxoammocTn, Mbl paspaboTaem rpadundeckoe opopmMneHune (3actaBku, oTouBkK, 06BA3KM U T.4.) TB-
KaHamna c y4eToM Ballero KopnopaTMBHOMO CTUMA.
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HALLY BO3M OCTMW.

1. CobcTBeHHas nnaTtdgopma. Mbl cozganu cobcTBeHHYo nnatdopmy Bed Buaeo. BoaMoXHOCTb
peanunsaunn noodbiX BUOAEO CEPBUCOB B KpaTyamLLme CPOKU.

2. Bca nnHenka peknamMmHoro npousBoacTtBa. B komnaHuio “Brand&Video” Takke BXoaAaT dorieLu
aHUMauUuoHHas ctyaouma, ctyaunsa 3D agpdoekToB, cayHA U ooTo cTyaun. Halwa el aHnmaunoHHas
CTyans SBNSETCA O4AHOWN U3 CaMblX TUTYITOBaHHbIX N N3BECTHbIX B Poccun. EAMHCTBEHHasA CTyausa B
Halllen cTpaHe, KoTopas BbiNyCcTUa NATb dorel aHMMaLUMOHHbIX cepuanos ang dpenepanbHoro
TenesnaeHnsa. Mol genanu mysblkanbHble aHMMaUNOHHbIE Knnnbl ang rpynn « Mymun Tponnb» u
«JleHnHrpao». Nobexganu Ha cneyunanbHbIX donew aHUMMaUNOHHbBIX KOHKYpCcaXx 1 oecTuBansix, Takux Kak
Russian Flash Awards, «MynstusmgeHune», «Mynstumatorpady», eBponemnckux goectmpansx aHuMaunm.

B HacTosLee BpemMs y Hac B 3anycke HaxoauTtca 120-cepuin 4eTCKUn dpriell aHMMaLuuoHHbIW cepuan ans
TenesngeHusa « COHHUKN».

http://sonniki.tv/download/sonniki demo new.rar

3. KpeatuB. TBopYeCKNN OUPEKTOP HALLIEro KpeaTUBHOro areHTCTBa “Arteria Creative” AHaTonum Tataypos —
npu3ep eBponenckoro gectmeang peknamol Golden Drum.

Konunpantep VBaH Kob3apes — 1-oe mecto Ha MockosckomM MexayHapogHom dectmBane Peknambl 2008 B
kaTteropun «Pagno Peknama»

B wTate komnaHun n Ha opunaHce 17 cLeHapucToOB N KONMMPanTepOoB - BCe C BbICLLIMM MPOodecCnoHanbHbIM
obpasoBaHueEM.

CpenHun npodeccnoHanbHbIn OnbIT An3anHepa B «ApTepumn» - 7 ner.

Hawwu coTpygHuku nuwyT cueHapumn onsa takux TB nporpamm, kak: "Comedy Club" (THT), «Cmex 6e3 npaBus»
(THT), «Y6onHaga Jlura» (THT), "3auvem Bbl gesoykn+?" (THT un Ctyauns lNosutue), "bna-dbna-woy"
(PeHTB), "6 kagpos" (CTC), KBH ([NepBbint kaHan), "BHe urpbl" (INepBbin kaHan), "bonblas PasHnua"
(MepBbIV KaHan).
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199034, r. CaHkT-lleTepOypr, YHMBepcuTeTCKkas HabepexHas, 4. 25.
Tel./fax: + 7 (812) 33225 30

127018, r. MockBa, Ctpeneukas ynuua, oM 6.
Tel./fax: + 7 (495) 602 63 88

info@brandvideo.ru

info@netmakers.ru
Benkam!
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