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Ceetsly Coca-Cola is
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Initially it was sold as ajges

patent medicine for
five cents.

Pemberton claimed _ ﬁ
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including morphine &&= S |
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Ceatols unprofitable

Just about 9 people a day
bought Coca-Cola.

So, at the first year
receipts was only 50
dollars. And for
production this drink was
expended 70 dollars.

And in 1888 Pemberton
sold right to production
of the Coca- Cola In_18C
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Ctols ysa

The “Tukt Tike old. times”

the
company 1r
120

thousand
dollars.

Since thi . 3
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Have a Coke




Ceatols Bottles and cans

1899 1 9 00

Since 1894 )
Coca-Cola was sold * K ’
in bottles &\

And since 1955 — in

Cettely

In the Distinctive Bottle

est. 1886

Ul Look under the cork and you may “
|\ find a coupon calling for a cash Jji
)  premium from 5c to $1.00 iy

| ASK THE DEALER FOR DETAI
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Cegtols Slogans

Slogans of the
company for the last
20 years:

e \
_____

1991 - Can't Beat the
Real Thing.

19938 - Always
Coca-Cola.

1999 - Enjoy.
2001 - Life tastes good
2003 - Real.

2005 - Make It Real.

2006 - The Coke Side
of Life

2007 - Live on the
Coke Side of Liie

@8—="Tove it light
2009 - Open
Happiness L.
2010 - Twist the Cap to




Ceotols Market

In the Coca-Cola
company it is always
looked after changing
of tastes of the
customer. The e b
company innovated ¥ W
the whole line of the s — |
special programs for
the customers.

For the healthyv stvle
of life:
. The growth of the
assortme
ow=Calorie and
fortified with the

healthy component
producte




Ceotsd; Environment

The company trying to minimize negative influence on the
environment. Coca-Cola Beverages Ukraine (a member of
Coca-Cola Hellenic Group) at first achieved
ISOI4OOI(Cert1ﬁcate of accordance to the European
standards) in 2002. -

Water stewardship:
- Company raises the effectiveness of *_,. erdemand
. Decreases quantity of the water necesgas- pr the
production ; |

- Propagation of rational use of wai‘e & \
Protects local watershed

In 2009 Coca-

cneEarTduUIm 1N Cooperatlon w1 e
Information Center where Kyiv habitan

&
visited the Water Museum. =
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Ceattxl; Protection

Company expands on the bottling plants energy-savings
programes.

- Company explores low-power technologies
- Changing drivers behavior with Safe-and Eco-Driving
program. T

- New energy-efficient cold drink equi} iyl
discharge of in the atmosphere. § |




Geowy, Packaging and recyclmg

Company reduces
impact of the wrapper
on the environment.

+ Reducing the amoun, ~Reduced, reused,

of packaging recycled

- Increasing recycled Bl b
content

business practices. The Crate Fon is a symbol of
this commitment.

As one of the founding members of PETCO and |
Coftect-a-can, Coca-Cola encourages plastic

refresh | =rmsemis,
recycle

repeat {£.- 3

When you'e done,
your bottle’s not.
Please recycle
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Ceeltxl; poI|C|es

At the heart of the company approach is Code of Business
Conduct which defines the standards of business conduct.

There are few policies, which regulate all aspects of office
relations.

- Equality of opportunity policy f )
- Environmental policy =
- Quality and food safety policy
- Genetically modified organism (GMO) o'}” {68l statement
- HIV/AIDS policy
- Human rights policy
+'Occupational health and safety poﬁc
- Packaging waste and r¢
- Supplier ' ciples polIcy
1mate change policy 1
- Fleet safety policy O v
- Health and wellness policy




Ceatsls International leadership

At international level, the
company support
business leadership
platforms that promote
corporate responsibility
and sustainable
development, and they
support and develop these
at national level.

Coca-Cola Hellenic Group
has been named as a
global sustainability

ustainability Indexes in
2008 and at national level
in Ukraine company work



Ceatxl; Engaging with stakeholders

These stakeholders are the people on whom the company
have the greatest impact - or who have the greatest impact
on the company. They include: suppliers, customers,
non-government organisations (NGOs), government,
consumers and local communities among others.

They learn from these groups in a vari¢ g of ways: from
meetings to formal surveys of employ \gustomers, and
others. —

Most longstanding partnership is the l‘?“ anube This
award-winning partnership with the § T '
Commission for the Protection of t'h s anubgRiver and
The Coca-Cola Company works tb. 13 i 5

the iconic river and its g6
Associatess
- The National Olympic Committee o
to promote sports and fitness °P "°
e« The Fiitobean Ruisiness Acociation
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