—— e

i ————

~ Names of new jobs that come
out of the English language |

—

i

e



e e e —e ™™ .

The' paper raises the questlon of Ilngwstlc '
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borrowing which is a close connection with

cultural and other contacts between the two
different language communities and the 3
protruding part and the result of such

=




The subject of the work is the study of borrowmg

~ from English the name of the newest professions
iIn modern language for the last decade. The object
of research is the vocabulary of English origin and
its derivatives. Hence the purpose of the workis to
analyze the specific function in the names of new

ﬁtessmns their classification based on
M the speech.
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nglish languageis™
__--mternailgnal our vocabulary replenished
mainly by Anglicisms.

Anglicisms are borrowed words from the .
English language
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= This is the sphere of sales (brand manager,

- developer, declarant, jobber, distributor,
supervisor, merchandiser, promoter, trader, and
salesman),

= |T-sphere (programmer, web designer, web
programmer, tester, copywriter, system

ﬁministrator) and the m——

Interaction with
people (receptionist, office manager, HR-Manager,
Researcher, Head Hunter).
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~ In order to meet the rapidly growing
R —

economy and the changing world the names
of those in the profession are complicated

and are replaced by more informative =
iIntensive units.




u For a more premse and expressive name of the
~ person is the concept of differentiation resulting in
more explicit language unit, which includes
significant characteristics of professional activity
and in some cases reflect the requirements of the
professional person and duties.

S, we can conclude that the labor market does
| ot stan e there is the
e of the new professions, the lexical meaning

of which requires interpretation.
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~ The names of modern professions, c
- from English, formed by

= direct borrowing (secretary, businessman)

= loan translation (provider, jobber, declarant)

= half loan translation (pecenwm1oHncT)
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'_'____‘“dVertlsmg news in Iocal
newspapers («BB»,
«ObbsaBneHns Kpeimay») we found
that the most frequent occupational
titles of English origin are used to

" look for work.and services.
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~ - By the process of borrowing must be treated

B —

fairly and to treat it as a source of

enrichment of the native language as a
natural result of the relationship of =
nations.
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""We_j?amed =
~su rvé‘y‘ﬁf't"eachers
technical staff and
students of
Konstantinovskaya
School. All were

lewed 35
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~ names of occupations,
- “mostly came to the
language in the last
decade, with the
request to divide them

by frequency of use in

peech I know, ¥ e
activ ing; | 1
no -

use; | do not know
that word.
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"“‘(TECFUHieF superwsor
merchandiser, trader, brand
manager, promoter, marketer,
Researcher).
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IraaerTﬁe ma%kéte#
-‘“"‘R‘ecrurter,—Researcher

= Average are the words:

supervisor,
merchandiser ,

brand manager
h degree of

rd promoter

101

manager

l supervis
or

B merchan
diser

(I recruiter

Res
e

[Jthe
marketer

M trader




Ihe questlonnalre § :2

contained a 1410

question of how 121 D rarely

often the informants 101 B sometimes|
81l M always

use Anglicisms in i
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nglicism in job title does not harm
the language, as a means to replenish its
vocabulary. Some words do not throw out of
the language, they have gained social =
Importance.
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| One of the rrram—featuresof Ianguage IS
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accumulative. This feature reinforces the
vocabulary historical experience of the

people. Each generation selects the most 3
appropriate to express his ideas, his attitude




~___Based on the present study, we can

f}

conclude that Anglicism names of

professions in our language have a strong
position. Our challenge is learn how to use
them correctly.
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