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_avertising - is a form of
marketing communication used
/\ to persuade an audience to take
or continue some action, usually

. with respect to a commercie
offering, or political or
ideological ‘
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Television comblnes sound

. and moving images. It is one =
-— of the most expensive forms : &"
of advertising, but on the
~ - other hand it reaches a very =
== Ty wide audience. Advertisers ;.;f
| buy time from TV stations to =

Lwroadcast their commercials.

i TV has become very popular in the
& last few years. This is a normal TV
show, which focused on the sale of
certain goods. Read more about
how to buy the product (phone
numbers, etc.) are repeated many
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Internet advertising is becoming more and
more important. Especially young people
spend less time watching TV and more
time on the Internet. The Internet has *
advantage of being available to p.

around the world at all times.

Loumpanies that spend a lot of money
on advertising often create their own
Internet site for a certain product.
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ocal advertisers place about 70 per cent
f advertising on the radio. An advantage
of radio is that people listen to programs
while doing other things. In some cases
dios are on the whole day. Commercials
ist about 30 seconds. Radio stations are
nore specialized in what they broadcast.
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One radio station offers pop music and has = 19
a younger listening audience; the other S & — —— -
may broadcast classical music with older — #e = EERESS EM RADIO '
listeners. The ads can be chosen e
according to the group of people who
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- Advertizing purpose:

THE PUrpose to advertize consistsin
convincing clients that services or
products of the company are the best,
increase image of the company, specify
and create need for products or services,
show new use for the established
products, declare new products and
programs, strengthen separate

messages of sellers, involve clients in
business and to hold the existing cIientsV
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1y car of the world, from just 7.990¢
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O prego acalma.
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‘Vivemos a mais democritica das Constituictes’
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FLEA & TICK SPRAY
avaiabie at JNPETL

your dog.
FRONTLINE

Get them off
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) advertlslng

billboard
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