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For fﬁany pgople

‘of December ma.rks T
the start of thg Christmas -;-i; ”"
Q penﬁd E yom haven’t sta.rted

a];*eady, now is *the time to : !




¥ s
.-
.
y .
% e,
> :
-
s
-

@oo store! ! ! T X
ar%glt' from Stanford boo re. embmces tradltlonal des
es are stri toGhnstmas The clever aspe Chris S
advemsement is that auble offers’so different wi d]ﬂerent arge

Ha ading to d]ft'erent webpages glves v1ewe he opﬁbrtumty t%cheese whe t they Want to
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: Coca Co[a

. The then’fe o) § Coca Colas Chnstmas advertlsmg
campaign this year is make someone hapépy;‘kln this banner::.
advertlsement we can see this theme presented The ,
simplicity of the white i unages and logoonred thered = . 7
"background is not only Christmassy, butcan be 1nstant1y e
d1s'tmgu15hed;as an advertisement from Coca Cola. The Sipr
added social medla element of the hashtag included in the
d?es1gn is‘a great way.to make,your advertising ‘go'further
“thanthe'banner as'it encograges customers to get lnvolved
-on soc1a.I medla. PR AN e
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every fami :
S and shop-f’

a<,—

.,everybody@bas a fes;we mood

p-repare for thgjlolld'
otFier at New Year
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Th]S Chnstmas advertlsmg campaagn f.rom hdﬁs tradmonal in desrgn The texl: en the banner
‘says ‘A luxurlous Christmas doesn’t need to cost more! See for yourself...’ ’ This text mv1tes users to
- hover their mouse over r the banner Wluch th%n reveals the superma.rkets Christl‘nas magazme

. showcasing their products:Fhi

exc1tmg for viewers.
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g Above Screen %@t from Lidl’s Christmas ca.talogue that appears
o when you hover over thelr Christmas bﬁnner o ‘




™ _snowflakes in the background and the taglir

. Nothmg gets yeur Chnstmas adverl:lsmg

canipaign media aftention like celebrity -
endorsement; This Christmas banner fronf
Burberry.features none other than David .
= Beckham’s son Romeo Beckham in his

- modelling debut.- Despite Bu:;berry pr@ﬂu' _'_
being the central focus of the banner we c" |
clearly see that this is a Christmas - * - ‘
advertisement from the subfle use of

s w1th love’ Whmh is bfl:en assocnated to glfl: *
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Intemet clothmg store AS S demons S -
that they clearly know their target audience i m *
_this Ch‘i'istmas advertising campaign. The
focus of this ad is that Christmas is the party %
" season and they are marketing this towards.

“those you would want new outfits for'the
occasion. Although thereis perhaps“too much
‘text on the ad, a:nd,theca]lto )
small, ASOS have

také on

ATTENTION
) PARTY ANIMALS! |

Give that disco balla run
tor its money W ith glitzy
earrings, party- -all-night

lf" .a¢ .m,—{ h)lh \nr 1o

POp | on top.




_ , In tﬁelr Chrgtmas campaign IBM * /

shows that Chnsﬂnas adverts can be

created for business products too. S
# This Holiday Sedason

' Their simple, informative banner -~
' -incorporates Christmas demgn ‘Whﬂst

remammg professmna.l Hes e
& - . oo - {é\:’“ %
& ..
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g customer experience.

Unwrap the Power of e
Customer Andalytics ik

See how 10 leading
companies use analytics
to create an exceptional
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Starbucks are Well-known for thelr dmﬁm  range at Chnstmas AR G

> . This Christmas- advemsement from Starbucks using plgful nnag
 and the taglme ‘Sha.re &y’ embraces the iﬂeaqf e
g
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Come in for the

new holiday favorite,
the Chestnut Praline Latte.
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10.Pizza Hut
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There arepfénty of Ghnstmas gdverl:lsmg 5
ca.mpa.lgns that put a twist on the Christmas tree 2
One example of this is this Christmas®~
advéﬁnsenfent frog} Pizza Hut that uses a plzza
slice as a Christmas tree-on a simplered.-

_ background. This ad shows that. you%@n Create.
 ceffective Christmas’ advertlsements Wlthout the :
j' nee’?iforalotoftext oy
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very different in their construction mﬁowmg

j,,’@,. ca.'mpa;lgns‘? : ;
% It doesn’t matter What line of busmess you're m,Q;gr_

-

A]l of these Chnstmas

4

there is no ‘one way’ to create a successful =
Chnstmas vertising campaign: However, some - -

oints might be hel% elp you think Qf des1gns
(o) § your bannex§ %

" Use ima, %ery and coloﬁs that are assocwt&a
with the holidaysso that viewers can iden t
this is your" Chi%,stmas campaign.

Play on our stren showcése.tl\e %ﬂu
- of your ran% in your bgarkner design. Sl .Stm

Know your aud1ence at do they Want at thJs

time of 3 'year? How can yo v%::hver 1n your

’Q»‘b\

allmnusmess can create an appropriate Chns
e advemsmg ca:mpglgn -
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MERRY CHRISTMAS & HAPPY NEW YEAR

%?Llll C/Luj IL‘/(J

ﬁHAPﬁ NEW YEAR.
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However, even there,
the welcoming of the
New Year is growing in
popularity, particularly
among younger people
who prefer to spend
Christmas with kin, but
New Year with friends.
New Year's parties go
all night through.

What do you want for Christmas?
Christmas? Christmas?

What do you want for Christmas?
Santa's on his way.

I want a bike. I want a bike. I
want a bike to ride.

Ride? Ride!

What do you want for Christmas?
Christmas? Christmas?

What do you want for Christmas?
Santa's on his way.

I want a jump rope. I want a
jump rope. I want a jump rop£
jump.




