Translation of
advertisement
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» Advertisement - any public notice, as a
printed display in a newspaper, short film on
television, announcement on radio, etc.,
designed to sell goods, publicize an event, etc.

.;—.—.r:‘ Advertising- the industry that produces
m— advertisements to be shown on television,
printed in newspapers,

magazines etc.




=="Advertising timeline

Advertising: A Timeline

The Egyptians invent outdoor
advertising, carving public
notices in steel
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- Advertising timeline
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The first product branding
Is developed, for Dentifrice
Tooth Gel.

At the dawn of the American

Revolution, political ads appeared
encouraging enlistment.



The birth of the longest-running
TV ad jingle occurs with Mr. Clean,
which is still used today.

David Ogilvy ushers in the
modern advertising age with
this quote: "The consumerisnta
moron; she is your wife."

The birth of the infomercial takes
place, selling homes in San Diego.




Calvin Klein sparks controversy
with a sexy ad featuring

15-year-old Brooke Shields saying,
“Want to know what gets between
me and my Calvins? Nothing."

The network MTV launches,

advertising music artists 24/7;
consumers tune in for advertising
message instead of a by-product.




The most expensive ad
campaign is purchased by Pepsi.
The 90-second Britney Spears
commercial costs £7.53 million.

YouTube launches as we see
the birth of video advertising,
including in-video ads,
participatory video ads,
pre-roll ads, and more.

Twitter's real-time, global community
makes viral marketing/advertising
fast and free.




Facebook introduces the
concept of behavior-based
advertising by specifically
targeting users’ social
interactions.

In-text advertising appears,
matching double-underlined
keywords within sites’ content
to relevant ad bubbles.

Viral advertising overtakes
traditional modes as an ad
campaign with the Old Spice Guy
receives 30 million views the
most successful of the year.
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Online advertising becomes a clear No. 2 in terms of

budget priority for advertising worldwide, typically
at the expense of print and radio.




Forms of
advertising







Forms of
advertising

Online
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Forms of
advertising

Online
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Forms of
advertising

_ Celebrity
Online branding
TV/Radio
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Television Reaches More People
Each Day than Any Other Medium

retevison | -
tnternet | >
Radio _
Newspaper (¢

% Reached Yesterday

Mobile Phone I '27.8

5 Persons 18+

Magazines '24.8

Tablet '11.7




Two approaches of
translating

Global

Local Adaptation
Standardization ptatl




Standarization versus Adaptation

¥ Globalization (standardization)

2 Developing standardized products marketed
worldwide with a standardized marketing mix

2 Essence of mass marketing

% Global localization (adaptation)

& Mixing standardization and customization in a way
that minimizes costs while maximizing satisfaction

& Essence of segmentation
& Think globally, act locally

1-12



English I Russian

Analytical Synthetic

v

Semantic
Equivalent

“She’s born with it, Maybe it’s “Maybelline””.



Call to action —} Using the verb

“Think different”.
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NESCAFE “Awaken your
SEnses .




“Have a break...Have a Kit Kat”
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To convey a

linguistic
Metaphor, - framework
epithet, allusion,
antithesis
Equivalent
variant

CITIBANK

“Smart money knows where to go”.

“No battery is stronger longer”.
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Semantic
development
and
transformation

lexicological and

phraseological
means

“Hair comes alive in our”.

“The colours bright and fresh”.
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Years ago when the adventures of TWIX

unveiled their bar, the tension between

| them reached a breaking point literally,

so they divided the production between
two separate factories, each factory took

up a vastly different approach.

JdaBHBIM-IaBHO, co3aaTeaH | BHKC,
Paz0pEBaJH OTHOIIEHHSN, OYKBAILHO NOJeIHE
faTronunk Ha aee nanouku! IloaTtomy Obla0
NPHHATO pelleHHe Pa3JeIHTh NPOH3BOACTEA.
Ka:xab1il BOCXHIIAICA CBOHM TEOpPEHHEM, a
DOCTPOHKY OBIBIIEro NapTHEPa CYHTAN

3aypsiaHoi!

Addition, transliteration, modulation,
syntactical assimilation, antonymous

translation.

LEFT TWIX flow with caramel on

cookie.

Ha JEeBYVIO NAJ049KY TBHKC-KBPBMEJIB

JIHJIACh BOJIHAMH.

Analogue, descriptive translation,
transliteration

While RIGHT TWIX cascaded caramel
on cookie, LEFT TWIX bathed in
chocolate, while RIGHT TWIX cloaked

in Chocolate.

A Ha npaeywo — crpyaaacs! Ha aeeyio
NAJ04YKYy IIOKO0Ja] HAJTHBAJCH BePTHKAILHO,

a Ha NPaBYIo0 CBepxy — BHH3!

Analogue, descriptive translation,

transliteration

Both bars as different as the vastly

distinct men who invented them.

A0COTI0THO pa3HbIe CO3JATeH, COBEPIIeHHO
pasHbie Ga0OpHKH — H TaKHe pa3HbIe

najgouxH!

Addition, descriptive translation

To this day sharing nothing but a

wrapper and an ill designed driveway.

Hugero o0mero Kxpome 00epTKH H V3KHX

sopot!

Analogue, descriptive translation

Try both and pick a side.

IlonpoGyi o0e | pemn: Ha YbeH CTOPOHE ThI.

“Semantic equivalent”




Toproas mapra “®@p3HK

Jlaiman” ycnmemHo mpogaercs B

Espomne, CIIIA, Kanage, IOAP,
Agcrpannn, HoBon 3enananmn,
crpaHax bamxnaero Bocroka,

Poccun, crpanax CHI u ap.

Kenmuna B ogexae or “@p3HR
Jlaiman” yBepeHa B cele,
HEeMHOro OYHTapb H X049eT OBITh

HeNMOBTOPHMOH.

Omna OYapoBaTe/IbHA,
c00/Ia3HHTEIbHA H

INpHBJERATE/JIbHA.

The Frank Lyman design
trademark successfully is on
sale in Europe, the USA, and
Canada. The Republic of South
Africa, Australia, New
Zeeland, the countries of the
Middle East, Russia, CIS

countries, etc.

The woman wearing Frank
Lyman design in sure of
herself, a little bit rebel and

wants to be unique.

She is charming and audacious.

Transliteration, analogue, syntactical

assimilation.

Transliteration, analogue, syntactical

assimilation.

Syntactical assimilation




Ad text includes a number of extra-components and will be
adequately perceived in their harmonious combination.

The choice of the method of transfer or receive depends on
many factors.

In advertising texts widely used allegory, metaphor, simile,
parallelism, various forms of repetition, alliteration,

onomatopoeia, the concentration of imperative verb forms, etc.
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