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fitalian fashion and leather good <

e Gucci Group, which is owned byth
ompany Kering. Gucci was foundeéL
e in 1921. Gucci generated about €42 BilkiosT
fdwide in 2008 according to BusinesSeeieerre=

! Al climib %15t position in the magazirg's gnnual 269"
| 4b bt Global 160 Brands" chart created byfint rbﬁ; (' rank l
& X «@tained that rank in Interbrand's 20X Index-GucttS alsothe

iggest-selling Italian brand.! Gucci operates about278 directly

stores worldwide as of September 2009,‘and

| dle departmen stores. In the year 2013, the brand was valued
2 at US$12.1 billion, with sales of US$4.7 billion. In
N the Forbes World's Most Valuable Brands list, Gucci is ranked the

9 ‘{)“‘\3%;2 most valuable brand, with a brand value of $12.4 billion as of

w 2015 As of January.2015, the creative directoris Alessandro
f Micheled e e
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